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MODULE SUMMARY 
 
Module outline and aims 
 
Economic globalization has raised a number of unique challenges to managers and 
businesses. Prominent among them is increased social scrutiny of the impact that 
international trade and investment have had on working conditions, environmental 
conditions and human rights. The purpose of this module is to examine how corporations 
are and should be responding to these challenges. For what should corporations be held 
responsible? How can companies learn to anticipate and better manage challenges to 
their social and environmental performance? What are the strengths and shortcomings 
of the principle of corporate social responsibility? The module will also explore the 
related topic of media campaigns and exposure. The focus of this module is global in 
scope with a particular emphasis on developments in corporate responsibility on the part 
of firms based in the United States and Europe. 
 
The CSR term is often used interchangeably with others, including corporate 
responsibility, corporate citizenship, social enterprise, sustainability, sustainable 
development, triple-bottom line, corporate ethics, and in some cases corporate 
governance. Though these terms are different, they all point in the same direction: 
throughout the industrialized world and in many developing countries there has been a 
sharp escalation in the social roles corporations are expected to play. Companies are 
facing new demands to engage in public-private partnerships and are under growing 
pressure to be accountable not only to shareholders, but also to stakeholders such as 
employees, consumers, suppliers, local communities, policymakers and society at large 
 
In this changing environment, CSR encompasses not only what companies do with their 
profits, but also how they make them. It goes beyond philanthropy and compliance to 
address the manner in which companies (first of all understand and then) manage their 
economic, social and environmental impacts and their stakeholder relationships in all 
their key spheres of influence: the workplace, the marketplace, the supply chain, the 
community and the public policy realm. Government ultimately bears the responsibility 
for levelling the playing field and ensuring public welfare. Making CSR work, therefore, 
requires finding ways for business and government to work together to construct a new 
understanding of the balance of public and private responsibility and to develop new 



governance and business models for creating social value. 
 
The aim of this module is to equip you with a deep understanding of the social 
responsibilities of a modern business organisation. This module provides a framework to 
address the complex issues of CSR in a systematic way. 
 
Content outline 
 
1. Business, State and Society: the contemporary making of CSR: We examine the 
evolving and complex relationship between business, government and civil society in an 
increasingly uncertain world, where the media play a critical role in publicizing corporate 
social responsibility issues. 
 
2. Labour standards, community relations and CSR: Responsible business practices in 
areas such as human rights, diversity, health and safety affect directly the lives of 
millions of people. Can business solve child labour? Are big brand names responsible 
for sweatshops in developing countries? These are just a couple of the controversial 
issues a CSR strategy has to deal with. 
 
3. CSR and the Environment: As well as meeting the expectations of their stakeholders, 
companies that make real achievements in protecting the environment, ensuring the 
wellbeing of their employees and helping society to develop sustainably are also serving 
their own immediate vital interests. 
 
4. Socially Responsible Investment: CSR entails companies controlling risks and 
liabilities as well as seeking out new business opportunities. We examine efforts and 
instruments relevant to the financial community. 
 
5. Social Auditing and Reporting: More and more companies are already reporting (with 
various degrees of reliability) on their efforts to meet social and environmental goals. As 
this kind of reporting becomes part of mainstream business, managers ask how 
sustainability can be measured, and how it can be independently verified. 
 
 
WHAT WILL I BE EXPECTED TO ACHIEVE? 
 
On successful completion of this module, you will be expected to be able to: 
 
Knowledge and understanding: 
 
- Assess the theoretical and policy implications of the social responsibility of business 
 
- Critically evaluate the case for CSR in a business context 
 
- Support the necessity for multi-stakeholder dialogue and the creation of platforms of 
collaboration that involve key players from business, government, and civil society 
 
- Perceive the need for ethical managerial behaviour and learn how to become leader 
within an organisation 
Skills: 
 



- Develop research skills 
 
- Develop confidence in assessing and analysing CSR issues in a range of situations 
 
- Have a sufficient knowledge of the range of CSR concepts so that effective advice can 
be given to senior management about these issues 
 
- Determine and explain the variety of CSR concepts and philosophies 
 
- Assess CSR and its variety, diversity and practical applications 
 
- Develop writing skills 
 
- Select, locate, extract and analyse information from a wide range of sources to support 
arguments 
 
- Apply and judge creative solutions to a wide range of problems 
 
Values and attitudes: 
 
- Make effective judgments of the value of CSR 
 
- Perceive the need for organisations to address CSR issues 
 
- Develop confidence in the analysis and evaluation of CSR issues 
 
HOW WILL I LEARN? 
 
A variety of learning and teaching methods will be used in this course. 
 
Lectures are used to introduce context, concepts and techniques illustrated with practical 
and current examples. You will also have the opportunity to participate in class 
discussions and work through examples and exercises with the support of the lecturer. It 
is strongly recommended that you attend ALL lectures.  
 
Key learning and teaching resources will be put on the module website on Moodle.  
 
In the independent study time you are encouraged to read widely and in depth around 
particular topics in preparation for lectures and tutorials. You may also spend time 
working through sample exercises and questions. In addition you will be preparing and 
undertaking your coursework assignments and preparing for your final examination. 
 
Teaching pattern: 
 

Teaching 
component 

Teaching 
type 

Contact 
hours 

Self-
directed 

study 
hours 

Placement 
hours 

Total 
student 
learning 

hours 
Lectures Lecture 20 130 0 150 



Totals  20 130 0 150 
 

 
 
 
 
 
 
WHAT TYPES OF ASSESSMENT AND FEEDBACK CAN I EXPECT? 
 
Assessments 
 
This module is assessed with coursework (40%) and exam (60%). 
 
Assessment pattern: 
 

Assessment 
component 

Assessment 
type 

Weighting
% 

Minimum 
qualifying 

mark 

Pass/Fail? 

Coursework Written 
assignment, 
including 
essay 

40 0 N/A 

Exam – 2.25 
hours 

Written 
Exam 

60 0 N/A 

 
Assessment criteria 
 
Assessment criteria are descriptions of the skills, knowledge or attributes you need to 
demonstrate in order to complete an assessment successfully and Grade-Related 
Criteria are descriptions of the skills, knowledge or attributes you need to demonstrate to 
achieve a certain grade or mark in an assessment.  Assessment Criteria and Grade-
Related Criteria for module assessments will be made available to you prior to an 
assessment taking place. More information will be available in the UG Assessment 
Handbook and from the module leader. 
 
Feedback on assessment 
 
Following an assessment, you will be given your marks and feedback in line with the 
University’s Assessment Regulations and Policy. More information on the timing and 
type of feedback that will be provided for each assessment will be available from the 
module leader. 
 
Assessment Regulations 
 
The Pass mark for the module is 40%. Any minimum qualifying marks for specific 
assessments are listed in the table above.  The weighting of the different components 
can also be found above. The Programme Specification contains information on what 
happens if you fail an assessment component or the module. 
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Appendix: see http://www.hesa.ac.uk/content/view/1805/296/ for the full list of JACS 
codes and descriptions 
 
CODES 
 
HESA Code Description Price Group 
133 Business & Management D 

   
 
JACS Code Description Percentage (%) 
N211  Strategic Management 

The techniques involved in 
the formation and 
implementation of a strategy 
within an organisation 

100 

   
 

 


