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Stephen Bennett, CEO, Inspirational Development Group
Stephen is a Chartered Accountant and after qualifying was a lecturer to post-graduate students in a 
private accountancy college. Subsequently, he joined Deloitte, Haskins & Sells. In 1982, he became a 
partner and then served on the firm’s central management team as Assistant Managing Partner and 
Head of Mergers and Acquisitions for UK and Europe.  Stephen left Deloitte in 1990 to become Chairman 
and CEO of a UK USM company which he took to a full listing on the main UK stock exchange two years 
later. In 2000, having sold the group to a US buyer, and because of his continuing interest and years of 
experience in leading and managing people, he founded the Inspirational Development Group (IDG). He 
is an experienced and well-known speaker, particularly on business and financial topics, and has written 
a book and numerous published articles.

Jennifer Board, Visiting Lecturer, Cass Business School
Jennifer is a widely experienced international Human Resources professional with over 30 years’ 
insight into a variety of industries. Until 2011, she was the Chief Human Resources Officer for Prudential 
Corporation Asia (PCA) and a member of the PCA Board. She has considerable experience in leading 
large corporations through acquisitions, divestitures, restructuring and major change, working directly 
with top business leaders. Jennifer is the Managing Consultant of McLarens Consulting, specialising 
in building and driving business performance for companies and individuals, and an Associate of 
Indigogold, an international executive search and consultancy business. 

Colin Carnall, Director, Cass Executive Education
Professor Colin Carnall joined Cass Business School in October 2008 as Chief Executive Officer of 
CassExec. He worked at Warwick Business School from 2003 to 2008, where he was Associate Dean 
of Executive Programmes and Professor of Strategic Management. He served on the senior faculty of 
Henley from 1974 to 2003, including appointments as Director of Graduate Studies from 1989 to 1998, 
and Director of Executive Development from 1998 to 2003. Colin has held non-executive roles both in the 
UK and Europe, including organisations such as the Henley Centre for Forecasting. He has undertaken 
research and consultancy with organisations around the world. Additionally, he has held non-executive 
appointments on the Boards of a Health Authority, an inner city Mental Health and Community Trust and 
a NHS Hospital Trust.

Colin’s fields of interest and expertise include leadership development and strategic change. He has 
published research and books in these fields and worked with major corporates, governments and 
third sector organisations on problems in these fields. He has extensive experience in the design and 
delivery of both open and customised solutions and programmes and contributes to corporate events 
and conferences around the world. His most recent publication is Managing Change in Organisations, 
published by FT Pearson Prentice Hall in 2007 and now in its 5th edition. He is currently working on a 
book on Leadership Development to be published by Oxford University Press.

Bobby Chatterjee, Head of Talent Development, Inspirational Development Group
Bobby brings her previous experience in general management and HR to design and manage talent 
development initiatives. She is also a Consultant and Coach, designing and delivering workshops for 
global clients on leadership and management development, personal impact and coaching. She spent 
ten years working for a leading bank, including the role of Senior HR Business Partner in Lloyds Banking 
Group supporting at board level, and later established her own coaching, training and HR consultancy 
business operating within a wide range of sectors. She has worked with central teams to design and 
implement talent identification, assessment and development initiatives and facilitated performance 
management calibration. Bobby is an experienced coach, MCIPD and has a degree in Psychology and is 
qualified in a number of psychometric tools.
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Andrew Clare, Professor of Asset Management and Associate Dean for Cass MSc,  
Cass Business School
Professor Andrew Clare was a Senior Research Manager in the Monetary Analysis wing of the Bank 
of England, which supported the work of the Monetary Policy Committee. While there Andrew was 
responsible for equity market and derivatives research. He also spent three years working as the 
Financial Economist for Legal & General Investment Management (LGIM), where he was responsible for 
the group’s investment process and where he began the development of LGIM’s initial Liability Driven 
Investment offering. He has published extensively in both academic and practitioner journals on a wide 
range of economic and financial market issues. In a survey published in 2007, Andrew was ranked as the 
world’s ninth most prolific finance author of the past 50 years. He serves on the investment committee 
of the GEC Marconi pension plan, which oversees the investments and investment strategy of this £4.0 
billion scheme, and is a trustee and Chairman of the Investment Committee of the £2.0 billion Magnox 
Electric Group Pension scheme. 

Tessa Curtis, Tessa Curtis Associates
Tessa is an independent consultant with over 20 years’ experience in public relations and business 
journalism. She specialises in top-level work to raise the profile of corporate and professional services 
firms with mainstream business audiences, helping to generate outside recognition, new leads and 
clients. For the past five years she has worked with LG, a London-based international law firm, helping 
practice heads and partners grow their business in strategic areas. She also acts for the Benetton Group, 
handling strategic and corporate communications in the UK, and teaches CSR and corporate reputation 
at a London Business School. 

Guy Fraser-Sampson, Visiting Lecturer in Finance, Cass Business School
Guy has 20 years’ experience in the Private Equity industry. He set up and ran for several years the 
European operations of US Fund of Funds manager Horsley Bridge. He is the author of Multi Asset Class 
Investment Strategy, the definitive textbook on this interesting but complex asset class and the only book 
ever to be written outside America on this subject. He has written extensively for financial publications 
over the years, and is perhaps best known for his monthly column in Real Deals, Europe’s leading private 
equity title. Guy is also a frequent keynote speaker at conferences, and conducts investment training 
seminars worldwide. He has an LLB from King’s College London, an MBA majoring in Finance from 
Warwick Business School, and has qualified both as a solicitor and a barrister.

Bob Garratt, Visiting Professor, Cass Business School
Professor Bob Garratt is a “pracademic” – company director, consultant and academic working on 
corporate governance, board and director evaluation and performance, organisational change and 
strategic thinking issues. He has worked with financial services institutions including: the International 
Monetary Fund, Washington; the Public Investment Corporation, South Africa; and for the Saudi Arabian 
Monetary Authority on corporate governance issues for Banking Supervisors and Inspectors. Bob has 
made recent lecture tours on corporate governance and board performance issues to India, South Africa 
and Australia. He is a Founder Member of The Commonwealth Association for Corporate Governance. He 
leads the Developing Strategic Thought programmes, is on the Board of Examiners and is a recently time-
expired External Examiner of the Institute of Directors, London. He is an Advisor to KPMG LLP on Board 
Effectiveness and Corporate Governance. He is a Visiting Professor at Cass Business School where his 
work spans the Centres for Corporate Governance, Leadership, Learning and Change, and Better Health 
Management. 

Guy Gumbrell, Client Director, Cass Executive Education
Guy specialises in leadership development and the implementation of learning through individual 
coaching and action learning. He has many years’ experience of project managing and contributing to 
the delivery of senior leader development programmes, and programmes in professional and financial 
services firms, including: Bank of Scotland (lead consultant – Top 100 managers programme); KPMG 
(member of coaching faculty for programme that involved all of KPMG’s UK Partner population); EC 
Harris (project manager – Partner development programme); FSA (project manager – talent development 
programme); and PwC (lead consultant – Director development programme). This client work involved 
Guy in leading the design and delivery of programmes that included bespoke design and interpretation 
of 360º feedback, senior executive coaching, group and action learning processes and personal / 
career development planning. Guy has a Masters in EU Law from the University of Leicester, the Henley 
Certificate in Coaching and is a Fellow of the Chartered Institute of Personnel and Development. M
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Iain McCusker, Visiting Fellow in Finance, Cass Business School
For 30 years, Iain has been improving the performance, profitability and value of businesses. He 
established and led two start-up services businesses, building them into international market leading 
businesses with significant revenue and profitability. He has advised and developed several businesses, 
taking them to the AIM and New York OTC markets at substantial price premiums. Iain has considerable 
experience in: acquisitions and disposals (including maximising disposal and exit values); establishing, 
developing and managing joint ventures; strategic alliances and partnerships; business risk 
management and mitigation; customer relationship management and retention; and establishing and 
developing alternative routes to market. A Chartered Accountant with extensive consulting and Board-
level experience as Chairman, Chief Executive, Finance Director and Non-Executive Director, Iain is an 
experienced entrepreneur and successful businessman and advisor.

Sean McKnight, Director of Studies, The Royal Military Academy Sandhurst 
Sean has responsibility for the Academic Faculty, the Sandhurst Collection and the Library. Sandhurst 
academics develop the intellectual agility which a modern Army officer requires, provide intellectual 
support for the wider Army and are expected to research and publish in their area of expertise. Sean 
studied at Balliol College, University of Oxford, the Institute of Education, University of London, and 
King’s College London. He joined the Academic Faculty at The Royal Military Academy Sandhurst in 1989 
as a Senior Lecturer in the War Studies Department. He left the RMAS on promotion in September 2001 
to take the post of Head AG Gurkha Policy, in 2003 was made Director of the Military Court Service and 
in 2006 took up his present post. He has a particular interest in war and politics in the Middle East in the 
20th century.

David Mellor, Client Director, Cass Executive Education
David teaches Business Management at Cass. He holds a Bachelor and a Masters degree from the 
University of Cambridge, and spent 25 years in commercial and investment banking with HSBC and 
Deutsche Bank. His activities embrace strategic planning and implementation, raising business finance, 
and mentoring existing and aspiring entrepreneurs. He is a recognised expert in his field, regularly 
speaking at conferences, and running seminars and workshops. He also lectures on Bank Strategy and 
Management at City University London. David’s experience includes public sector consultancy and 
training, including working with a major HR consultancy and a government agency by providing one-on-
one and group mentoring to aspiring entrepreneurs.

Vince Mitchell, Professor of Consumer Marketing, Cass Business School
Before joining Cass as Head of the marketing group in 2004, Professor Vincent-Wayne Mitchell studied 
for his MSc and PhD in Marketing at UMIST where he was UMIST’s youngest Professor. His main research 
interests are in consumer-behaviour, including: theory of perceived risk; customer complaining; retail 
branding; consumer ethics; and consumer confusion. He has published over 200 articles and papers and 
has won eight Best Paper Awards, including the prestigious Stanley Hollander Prize, as well as being a 
regular presenter at international conferences. He has published articles in esteemed journals including 
Harvard Business Review and Journal of Business Research and his research has been extensively 
reported in the Financial Times, The Times, the Guardian, THES, Radio 1, Radio 4, Granada TV, BBC 
Northwest and Channel 5. His latest book, Real People, Real Decisions won the Pearson Prentice Hall 
Financial Times Higher Education Book of the Year Award 2009.

Scott Moeller, Professor in the Practice of Finance and Director (M&A Research Centre),  
Cass Business School
Professor Scott Moeller is the Director of the M&A Research Centre at Cass Business School. He teaches 
Mergers & Acquisitions in the MBA and MSc programmes and has also taught Business Intelligence 
and Social Networking in the MBA programme and Corporate Finance in the executive education 
programmes. Scott is a frequent commentator on business issues on television (BBC, CNN, Bloomberg, 
CNBC) and in the press (the Financial Times, The Sunday Times, The Independent) and has written for 
The Wall Street Journal, the BBC and other publications.  

During his six years at Deutsche Bank, Scott was Global Head of the bank’s corporate venture capital 
unit, Managing Director of the Investment Bank’s Global eBusiness Division and Managing Director of 
the department responsible for worldwide strategy and new business acquisitions. Scott worked first at 
Booz Allen Hamilton Management Consultants for over five years and then at Morgan Stanley for over 
12 years in New York, Japan and, most recently, as co-manager and then member of the board of Morgan 
Stanley Bank AG in Germany. Scott has held a number of other board seats throughout Europe, Africa, 
Asia and the Americas and is currently a non-executive director on several boards.  M
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Cliff Oswick, Professor in Organization Theory; Deputy Dean, Cass Business School, and  
Head, Faculty of Management
Professor Cliff Oswick joined Cass in 2011. He previously spent four years at Queen Mary, University 
of London as a Professor of Organization Theory in the School of Business and Management and also 
served as Dean of the Faculty of Law & Social Sciences. He has held posts at the University of Leicester 
(from 2002 to 2007), King’s College London (from 1990 to 2002) and the University of Westminster 
(from 1988 to 1990). Cliff has published over 120 academic articles and contributions to edited 
volumes, including contributions to the Academy of Management Review, Human Relations, Journal of 
Management Studies, British Journal of Management, Organization, and Organization Studies. He is the 
European Editor for the Journal of Organizational Change Management, Associate Editor for the Journal 
of Change Management and co-director of ICRODSC (International Centre for Research on Organizational 
Discourse, Strategy and Change), which links a network of researchers in several renowned institutions 
located in the UK, Canada, US, Sweden and Australia. 

Andrew Perkins, Commercial Director, Inspirational Development Group 
Andrew joined IDG in 2005 and balances his responsibilities as Commercial Director with the delivery 
of management development and commercial awareness programmes to clients worldwide. He is the 
former CEO of a FTSE training company and joined The Financial Training Company in 2002 to head 
up its Financial Markets and Corporate Training division.  His experience includes establishing a firm 
of public accountants specialising in SMEs and developing one of the earliest online global delivery 
systems for audio/visual training.  Andrew has over 30 years’ experience in delivering finance and 
management development programmes and has written numerous articles for financial publications and 
served on several committees at the ACCA.

Gill Reynolds, Consultant, Inspirational Development Group
Gill specialises in executive coaching and spent ten years as a Partner at PA Consulting Group where 
she led and developed the group’s telecoms industry practice in the UK and Europe. She went on to 
build a residential telephony and internet business in Ireland and advised leading telecommunications 
companies on strategy and marketing. She led the consulting side of a bank consortium project to raise 
£3 billion for a mobile network rollout in the UK. Gill coaches teams and individuals from a variety of 
clients within the Financial, Retail, IT and Telecommunications sectors.

Dr Sionade Robinson, Associate Dean for Cass MBA programmes, Cass Business School
Sionade is a specialist in customer experience management and now also teaches a highly rated 
Relationship Marketing and Management elective across all MBA programmes, and a Customer Service 
and Relationship Marketing elective for the specialist Masters programmes. Prior to re-starting her 
academic career, Sionade had worked for many years as a management consultant leading clients to 
improved client and customer relationships and financial performance through understanding what 
clients value, how to demonstrate value through key behaviours and how to effectively measure progress 
and impact. She began her career with the Boston-based Forum Corporation and was also employed by 
operational improvement consultancy Celerant. Latterly she founded her own firm, Cape Consulting, 
which advised blue chip companies on implementing strategies of service excellence, loyalty and CRM. 
Clients of Cape Consulting included Barclays, the BBC, Citroen, HP, Virgin Atlantic, Aviva, SAGA, the RAC 
and from the legal sector Allen & Overy, CMS and Shoosmiths. Sionade has recently published a book 
called Customer Loyalty: A Guide for Time Travellers. 

Mohan Sodhi, Professor of Operations and Supply Chain Management, Cass Business School
Professor Mohan Sodhi received his PhD in Management Science from the Anderson Graduate School 
of Management at UCLA in 1994. Subsequently, he taught Operations Management at the University 
of Michigan Business School, where his research in the trucking industry was funded by the Sloan 
Foundation. His research interests lie in supply chain management, in particular in supply chain risk. He 
has published in numerous academic and managerial journals, including: Operations Research; Journal 
of Operations Management; Harvard Business Review; MIT Sloan Management Review; and Interfaces and 
Supply Chain Management Review. He is Editor of the Annual Edelman Awards issue of Interfaces and 
has been Chief Editor of INFORMS Online. 
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Andre Spicer, Professor of Organisational Behaviour, Cass Business School
Professor Andre Spicer was educated at the University of Otago and holds a PhD from the University 
of Melbourne. His main expertise is in the area of organisational behaviour. In particular he has done 
work on organisational power and politics, identity, the creation of new organisational forms and 
more recently, leadership. He has also published the books Contesting the Corporation (Cambridge), 
Unmasking the Entrepreneur (Edward Elgar), Understanding Organizations (Sage) and Metaphors We Lead 
By (Routledge). He is a senior editor at the Journal of Management Studies. 

Dr Ian Stewart, Head of Leadership Studies, Inspirational Development Group 
Ian joined IDG from The Royal Military Academy Sandhurst, where he had been Head of Applied 
Behavioural Science, a department he established in 2008. In addition to teaching and lecturing Officer 
Cadets, Ian was a regular speaker at the Defence Academy and on pre-deployment courses for both 
Iraq and Afghanistan. He has an academic and professional background in strategic and personal 
communication. His publications to date have been in the area of media practice and influence. He 
applied the practical lessons of his research when he served in Whitehall as Head of Media Training for 
the Ministry of Defence and Armed Forces. During this period he oversaw the development of a range of 
media training packages and helped establish the Defence Media Operations Centre. Later, as Assistant 
Director Corporate Identity, he developed measures of reputation for the MOD and worked on a range of 
branding and licensing issues as well as developing plans to communicate key initiatives and writing 
speeches for senior officials to order. In addition to his work in Defence, Ian has delivered leadership 
development, education and advice in over 30 countries.

Steve Thomas, Professor of Finance, Cass Business School
Professor Stephen Thomas is an internationally renowned academic, and has held numerous senior 
posts around the world. He is currently Course Director for the Executive MBA. Stephen has won 
numerous prestigious academic prizes, including the Prize for Best Paper at the Global Finance 
Conference in Dublin in 2005, and the Prize for the Best Market MicroStructure Paper at the Mid-West 
Finance Meetings in Chicago in 2006. In 2006 he was ranked 11th in Europe for research in finance over 
the previous decade.

He has recent experience as an investment strategist and partner for a private client firm, Firecrest 
Hambro, and as a Director of the Bear Stearns Global Alpha Macro Hedge Fund. He currently serves on 
the Investment Management Committee of Hasley Investment Management, a multi-strategy investment 
fund. He founded and edits a range of publications on global credit with Interactive Data (formerly FT). 

Dr Julie Verity, Visiting Lecturer in Strategy, Cass Business School
As an independent consultant, Julie has worked with the Shell Group of companies for more than 15 
years. She advises Shell’s learning teams, directs their in-house executive programmes and researches 
the business to devise bespoke learning material. Julie has also consulted for the Global Brand team, 
Strategy functions and downstream marketing companies within the Shell Group. 

Other long-term clients include the Daily Mail Group, Fujitsu and Wincanton Logistics. This year she is 
also working with Morgan Stanley, ABN AMRO and Olivier Mythdrama (a Leadership Consultancy). Her 
particular academic interest is Evolutionary Psychology and Behavioural Economics.

M
as

te
rs

 in
 L

ea
de

rs
hi

p 
 

Le
ct

ur
er

 B
io

gr
ap

hi
es

5


